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v ObnapalT AoCTaToyHbIM  OMBITOM U 3HAHWAMW  Ans
KOHCY/bTUPOBaHUA 3akasuuka Mo copepaHuio NporpamMmb!
1 opraHusaunn acheKTUBHOrO NpoekTa 0by4YeHus!.

pe6OBa,

— — —

ApanTupyiloT nporpamMMmy noa  cneludmky  3akasuuka
(custom) 1 oBecneynBaloT NOCT-TPEHUHIOBYIO NOAAEPKKY.

'

/ MpUMEHAIOT METOAVKN U3MEPeHUs Pe3yNbTaToB TPEHNHTa.

= = - -
WmetoT noaTeepxaeHHyio (referrals) uctopuio (cratuctuka)
oTgaun Ha  uwHBecTMumm  (ROI) B obyyeHne 1
YAOBNETBOPEHHOCTY 3akaaumka.
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SELLING POWER TOP 20 SALES TRAINING COMPANIES - 2016

Selling Power is pleased to announce the 2016 listing of the Top 20 Sales
- Training Companies. This year's application pool was one of the most
se“lngowe[ competitive so far. Each company on the lst submitied a comprehensive
ion and had at least four clients submit a brief survey on their
Top 20 Sales experience working with the training provider and the results provided.
Training Companies

The four main criteria used when comparing applicants and selecting the
companies to include on this year's list were:

1. Depth and breadth of training offered
h o e s guiven

2. "  methodology, or
@ (w] o [in]+] delivery methods)
3. Contributions to the sales-training market
4. Strength of client satisfaction
The summaries below provide a snapshot of each company’s major offerings. Wt you to visit their

Websites and social networks to lean more. Each cnmpanymcludud on Selling Power's 2016 Top 20 Sales Training
Companies list has the potential to help your company achieve significantly better results — not just for your team
and your company's bottom line, but also for your customers.
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ny6uHa 1 W1prHa accopTUMEHTa NporpaMm.
. == ==

WHHOBaUMOHHbIe MPEANOXeHNs No TemaTuke,
METOAONOMW Unu hopmaty nepeaasdn

BnusiHne Ha pbIHOK / MpoeccroHanbHoe
COo0BLLECTBO.

Bbicokasi cTeneHb YAOBNETBOPEHHOCTN
3aka3umkos.
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BRIC WEINER

Bnusnve

YRoBneTBopeHHOCTh

3akazumkoB
WU3mepenune ATBEPXKAEHHAS
pe3ynLTaToB ncTopus

Apantauusa u
noanepxka

.~

KoHcynbTuposanue

Ho

NPOLIECCOM, MCUXOroram
[laBHO  ynanocb  Gbl
onucatb YHUBEPCAmbHBbIN
«npocunb  TBOPHECKOi

TIMYHOCTUY .
e He pasbpocaHbl
cnyyanHo (oAvH
Cubupu, ApYyroii
Bonueuu), a BO3HM
rpynnamu. [ge
OfIUH reHWN, TaM ecTb 1
Apyrue reHuu.

Ho B 4yem xe npuunHa? B

reHodoHge? B knumare? B

NonmMTUKe?
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